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Leading Quote

“The only thing that's changed is everything”

- Apple
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Biography Moses Kemibaro

* Founder & CEO @ Dotsavvy since 2002

« Commercial Manager @ Perform Group since 2014
» Africa Sales Director @ InMobi in 2012

* Founder @ Dealfish EA (OLX Kenya) 2010

* TechBlogger @ MosesKemibaro.com
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What Is Digital Disruption?

Digital Disruption is the
change that occurs when
new digital technologies

and business models
affect the value
proposition of existing
goods and services
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3 Drivers Behind Digital Disruption In Kenya

$H @

CONTENT CONSUMERS CONVERGENCE
Digital business Kenyans are Affordable
in Kenya requires young, mobile, smartphones &
investment in and social, so broadband is
mobile-first engage with them disrupting
digital content accordingly everything
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H Pop Quiz: What Is The Name of This Train?
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Answer: The Lunatic Express

» The Kenya-Uganda Railway built
between 1895 and 1901 by the
British Colonial Government in East
Africa.

* In today's value cost approximately
US$ 1B to build when books closed

il in 1902

i .
!  Ultimately drove massive economic
development in East Africa, and its

still in use to this day.

* So, what about the Internet in
Kenya?
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u High Speed Internet In Kenya Circa 1995

Digital Marketing Trends In Kenya | Moses Kemibaro



Kenya’s First Undersea Cable Circa 2009
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The IDEOS & Kenya’s Smartphone Revolution

."‘~

In 2011 the Huawei
IDEOS Android
smartphone was
launched in Kenya at an
unprecedented

Kes. 8,000.00 (US$
80.00) @ 350K units sold
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2 Kenya's Fiber Infrastructure Circa 2012
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4G Internet In Kenya Circa 2017
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Video Engagement Dominates Digital Platforms

You Estimated
10-20 Billion 6 Billion
0 8 Billion 0 4 Billion

80%

Consumer internet
traffic will be
dedicated to video
by 2019 - Cisco
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Il Facebook Is A Digital Behemoth

2,500
Facebook’s
£ 1,000 Monthly Active
Users (MAUS) —
June 2017
500
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i@ Mobile Covers The World

95%

Global mobile
penetration in 2016
-1TU
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Global Internet Growth / Slowing Down...
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ikl ...Instant Messaging Is Blowing Up!

Monthly Active Users on Select Social Networks and Messengers,
Global, 2011 - 2015
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20 Years Internet Growth In Kenya
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80%

smartphone
sales in kenya as
a percentage of
all new phones

inexpensive
androids
driving
trend

O

GFK Kenya Research 2016
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39M mobile
subscriptions for
88.2% penetration

27M Internet
subscriptions for
89.7% penetration

Broadband Internet is
12.7M subscriptions -
mostly 3G smartphones

90% of Internet usage
in Kenya is mobile

Communications Authority Q2 2016/2017 Sector Statistics

<¥>




22l Kenya Internet Usage By Age Group

Google Consumer Barometer 2016
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Kenya's Digital Media Consumption Trends
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28N [clkom Kenya's Free WhatsApp

LY

FREE WHATSAPP

Dial 5448 to subscribe

TERMS & CONDITIONS HOW CAN WE HELP?

FREE WHATSAPP
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. Fiber To The Home (FTTH) Is Exploding In Kenya
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el Uber Kenya Has 363,000 Users & 5,000 Drivers

Kenya: Uber Ranks Kenya Second Biggest Market in Africa

Tagged: Business * East Africa » Kenya * Transport

Taxi hailing firm
Uber has 363,000
active users in
Kenya, according to
the latest statistics
released by the
company to mark its
fourth year of
operation on the
continent.

The statistics by the San-Fransisco-based firm show South Africa as
Uber's biggest market in Africa with 969,000 active riders, while
Kenya is second.

The data, released Thursday, also showed that 5,000 and 12,000
Uber drivers are signed up in Kenya and South Africa, respectively.

Kenya remains Uber's most vibrant market in the region as Uganda
and Tanzania have 48,000 and 53,000 active riders, with each
country signing-up 1,000 drivers.

o R TR

RELATED TOPICS

Business »

i Ghana: Gas Station
Explosions Rock Accra

) Zimbabwe. Ministers
Chinamasa, Moyo Ciash

1) Ghana: We Cannot Afford
Anymore Gas Explosions -
President

& Zmbabwe: Ruling Party
Fights Overshadow
Economic Ruin

East Africa»

T South Sudan: Rebel Leader
Riek Machar Accused of
Enflisting Ethiopians

) Rwanda: Arrests Expose
Little Known Platform Five

& Somalia: UN Holds Amisomn
to Account Over Child
Casualties

) Uganda: Court Blocks
Eviction of Health Ministry
Director General
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2ol \\What |s Digital Marketing”? Promotion

PROMOTION

Digital marketing is the
promotion of brands via
one or more forms of
electronic media.

Digital Marketing Trends In Kenya | Moses Kemibaro



2Y@ \\\hat Is Digital Marketing? Insights

INSIGHTS

It differs from traditional
marketing in that it involves
the use of channels and
methods that enable an
organization to analyze
campaigns and understand
what is working and what isn't
—typically in real time
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2zl \Vhat Is Digital Marketing” Results

RESULTS

It enables things like
what is being viewed,
how often and for how

long, outreach program
results, what content
works and doesn’t work.
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Digital Marketing Is Different

®e 6 60

Digital does NOT Digital IS cost Digital can be  Digital should Digital can be
obey the line efficient broadcast AND ALWAYS prove a reactive AND as
personalized return on proactive
investment (ROI)
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Kenyans Are Brand Influencers

Kenyans are brand
influencers and share
their opinions with
friends, family and their
digital communities.
This needs to be
factored into any digital
marketing undertaking
that the a brand
undertakes going
forward as seen already
on social media

Digital Marketing Trends In Kenya | Moses Kemibaro



Kenyans Value Relationships

Kenyans value trusting
relationships and seek out
brands that allow them to
connect with each other.
When marketing to Kenyans,
it is iImportant to realize that
they value inspirational
messages, interesting
visuals and the
opportunity to voice their
opinions

| —
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Kenyans Do What They Want

To connect with Kenyans in
meaningful and authentic
ways, brands must draw from
their experiences by crafting
digital campaigns that reflect
their ideals and expectations.
The conversation must shift
from telling them that they can
do anything to telling them that
they should do anything they
want to do
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Kenyans Pick Authentic Brands

Reminding Kenyans that
they have the power to
choose the path for their
lives even when quite
unconventional — and that
your brand supports their
journey in life — will bring
about a big shift in terms of
their engagement with iyour
brand as part of their
lifestyle
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Developing User Personas

Developing user personas
for digital marketing will
help create digital user
experiences that resonate
with visitors, motivates
content sharing, and
converts more e-malil
subscribers, customers,
businesses, etc
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Sl Defining Personas

Define Market
Segments

Refine Your Define
Personas Demographics

Articulate Their
Values and
Beliefs

Share Your
Personas

Give Them a Get To "Know"

Face and a
NEre Your Personas

Define The Value
They Get From
Your Brand
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Sl Pcrsona John Kamau

John is in his late 20s and single. He is ready
to take on the world. John has been a web
designer since campus days and makes
decent money from his clients. He's not rich,
and believes that money corrupts. He also
believes in the power of collective activism,
and Arsenal Football Club! He is very wary of
"being sold" when he visits websites and plays
with loads of mobile apps. He's very
passionate, but he's very smart. He uses a late
model iPhone 5 and iPad 4 when he is on the
move. He wants to grow!

Digital Marketing Trends In Kenya | Moses Kemibaro



Persona Akinyi Odongo

AKinyi is in her late 30s and dating. She has no
children so spends a lot of time with her girl
friends who share the same passions as she
does — investing in their ‘chama’ and fashion.
AKinyi's an Architect with some disposable
income. She’s making good money and
dreams of starting her own architectural firm.
She also supports her Mum and Dad back in
‘'shaggs’ as the oldest child in her family. She is
always online on Pinterest, Facebook &
Instagram getting inspired. She uses an Infinix
Zero2 and generally loves technology.
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SiSl Persona Duncan Kiptum

Duncan is in his 40s. He's married with two kids and is a
strong community member. Duncan wants to be part of
something bigger than himself, but he's a little skittish and
shy. He needs to feel heard and understood before he'll
make substantial commitments. He drives a late model
BMW and frequents the golf club. He has the latest
Samsung Galaxy S6 and considers himself to be “with it”.
A fierce Liverpool Football Club Supporter you can find
him at Radisson Blu every game day for a drink with his
mates!
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Digital Marketing Is 5 Screens
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Traditional Marketing vs Digital Marketing

Riclt}lr;zsi: 2l Interactivity 1:1 Targeting ;’nevregngargt Measurability Iﬁ\itaiirr]nce):t
TV High Low Low Medium Low Low
Print High Low I\';I‘;"c‘j’lgr‘; Medium l\';f;"(;’lj; Low
Out Of Home High Low I\L/Ict)avc\llit]-r% Medium hlhzvc‘ilijrcr)] Low
Radio Medium Medium I\"A‘;‘Q’Jr‘r’] Medium I\';I‘;"(;’J; Low
Digital Me‘::i‘;": To High High Low High High
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“al Digital Customer Journey(s)

Digital
Advertising Digital Digital Online/Offline
Mobile Platforms Content Transactions

Apps
Corporate
Website { @ .QQ‘ g é
Conversions

Email
Marketing

Digital Engagement
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Conversions: The Goal(s) of Digital Marketing

SALES LEADS SOCIAL
The act of a client or Clients and prospects Clients or prospects
prospect purchasing generating sales who opt to engage
a product or service enquiries, starting via social media
online or offline online chat sessions channels such as
qualifies as a or making phone Facebook, Twitter
conversion calls qualify as and YouTube qualify
conversions as conversions

<¥>
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2l \\/hat Defines An Effective Corporate Website?

Persona
Segmented
Quality
Content

Social
Integrated

Converts
Sales

Digital Marketing Trends In Kenya | Moses Kemibaro



@ Responsive Content
Has to be designed to be Content has to be of high Needs to be visually

responsive on all devices quality & regularly appealing & user-friendly
— mobile, desktop, or TV updated for SEO impact within best practices

<¥>

Design & UX
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Responsive Design — One Website For Every Screen

Digital Marketing Trends In Kenya | Moses Kemibaro



21l (Google’s Mobile-Friendly Page Test
Google

Test how mobile-friendly your site is.

Find out how well your site works across mobile and desim'

Digital Marketing Trends In Kenya | Moses Kemibaro



Sample Microsite

S— Microsites use
—ul targeted content,
| s W features and
functionalities to
market and sell
products and
services
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kSl \\Vhat Are The Benefits Of A Microsite?

CHCHCEONO

FOCUSSED BRAND SEARCH ENGINE TARGETTED EXCEPTIONAL LOCALIZED &
& OFFERINGS OPTIMIZATION DOMAIN NAME DESIGN CONTEXTUALLY
MESSAGE (SEO) STRATEGY OPPORTUNITIES RELEVANT
CONTENT
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Ziol Sample Campaign Landing Page
| —— , .

Konza Evergreen
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S0l Cross-Device Customer Journeys

90%

of users start an
activity on one
device & finish
on another

Google. The New Multiscreen World. August, 2012
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Digital Customer Journeys are NOT Linear
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Example: Conversion Optimized Landing Page

P

Value
Proposition
Use your Toucan Visa Card and entes Into a draw where

you could win a trip for 2 to Brazil and get to watch a
FIFA World Cup match,

Call To
Action

Lead
Capture
Form
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Sl Conversion Path Sequence

Call to Action

Download our FREE
eBook on XYZ

1 =
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Shareability To Drive Traffic To Website

BAEMAIL

TEXT

] BLOG

SOCIAL
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& Listen before engaging —
find the right tone of voice

Which social media works
V for your brand

V Integrate with your sales
& marketing channels

S - I Med' lts a dialogue and not a monologue. Its having a conversation
OCIa Ia with your digital communities for mutual benefits
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s[ol Social Media Matters In Kenyal!

NEWS

WORLD 8LoGsS

HOME

KENYA ICC TRIALS AFRICA COUNTY NEWS

FOCUS ON CHINA

EARN REWARD POINTS
EVERYTIME YOU TRANSACT.

EMCREDIBLE REWARDS

Social media ‘chased bank’ out of town — CBK
boss

@ Al the moment no bank has a capacity 10 pay more than 20 percent of deposits in a day or st

oo CE N

AL 35 momenst 20 Hank 2as 2 capatty te pay move $han 20 pevoeny? of deposts N 4 day o af pnoe TF IV

By MARGARET WAHITO, NAIROSI, Kenya, Apr 7 — Ceotral Bank of Kenya (CBK) Governor Patnick Njoroge
now says mass withdrawals on Wednesday at Chase Dank following messages spread on social meda, is
what foeced the regulater 1o place the institution under receivership

He says despte having bilions in ungaid loans, the Bank would stif be operating. but could not sustan

the business due 50 the panic withdrawals
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LATEST ARTICLES

Uhuns We stil want out of ICC despite Ruto
decision

Matiang'i lsunches committes to spearhead

curnculum reform

NARDEL Kooy Agr T - The Niniet
neted 8 Natonal Sreerng Comwy

Kenya will only hand over citizens 10 1CC legally

- Kirathe

NAROOL Katye, ADe T - The goversrrend now saya Kaoyer
s st be 1olowed Defore Buwe of it Otiens

Mandela's ex-wife loses court hid 10 clasm his




Social Media Helps Find Missing People
R S -

Missing girl found at hub Karen.PlIs stand down

82 19 ZALE s LBEN

10:01 PM - 8 Jul 2016
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Sl Social Media Entertains With #M7Challenge!
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Indeed, Even CNN Took Notice...

Uganda's president stops by the road
to make a call, sparks copycats and
Twitter memes

g By Phoebe Parke, for CNN
-
e 000600
e
a2
[ 1 Top stones
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Social Media Can Be Controversial Too

Classic 305 | EastFM | 5200  Radio Jamo « XFM | Mpasho

. This little girl’s message
can help save millions of children

 flvls-lel@N

Controversial blogger Cyprlan Nyakundl arrested at Galleria

24, 2000, 600 p | By EMMANUEL WANMLA 34manow

Digital Marketing Trends In Kenya | Moses Kemibaro



Examples of #ButWithAromat /3
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2l Safaricom Downtime A

ANOTHER THRILLING FILM FROM BOB COLLYMORE

: »

g
«Safaricom
HAS FALLEN -
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8l Social Media Timeline

’— Acquisition

-0-0-()-0-0+

( Retention

Listen Create Engage Transform
To Social Media Compelling Social Media Social Media
Conversations Content To Grow Communities To Communities Into
Social Media Maintain & Grow Committed Brand
Communities Brand Relevance Advocates
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Two Things Drive Social Conversations

Content Connections Conversations
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E Social Media Connections & Content

« Listening Gain insights from the target
audience

« Content Any conversation users might
want to have with your brand

+ Creativity Create diverse conversations
with the target audience

* Individuals Connect with key voices,
digital influencers, and celebrities
Channels leverage all digital channels
to support brand conversations

- Strategy Use connections to keep
conversations interesting & connected.

<¥>
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Social Media Where Kenyans Live Online!

You

5000

<¥>
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10M+

SOCIAL MEDIA USERS
IN KENYA

4M
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Facebook ‘Core’ Users In Kenya
All Users

5,500,000 Users
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1
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Kenya’s Millennials & Social Media

3*

Use platforms such as Facebook &
Instagram — allowing them to share photos and
videos

Love sharing significant moments in their life
on social media like Facebook, Instagram &
Twitter

Social media is very discovery oriented, and in
many ways Instagram has become this
generation’s new blogging platform

They live their lives surrounded by digital content
— content they create and content they
collect.

Resonates with millennials which draws them to
digital influencers
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Snhackable Content For Short Attention Spans

Digital Marketing Trends In Kenya | Moses Kemibaro



Highly Visual Content To Drive Engagement

You

VIDEOS EMOJIS
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TL;DR Too Long ; Didn't Read
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e

N Social Media Calendars
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CALENDARS

Create rich topical
content plan and
calendars that will
cascade into social
media updates on a
monthly basis




Social Media Updates

UPDATES

Post helpful &
engaging content on
social media that
keeps social media
communities engaged
whilst ensuring top-of-
mind brand
awareness
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Social Media Content

CONTENT

Finding, creating,
repurposing &
sharing content that
social media
communities care
about & optimizing it
to be engaging will
get their attention
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Social Media Scheduling
SCHEDULING

Proper scheduling of
social media updates
to have the highest
possible impact is
really important to
make the right
Impact with longevity

Digital Marketing Trends In Kenya | Moses Kemibaro



sl Social Media Community Engagement

® © ® @

Engage them & Create something Ensure consistency Encourage
make campaigns permanent for post- of messaging which conversations
fun through special  campaign such as requires online and offline by
offers, games, YouTube videos and  collaboration with engaging social
challenges, puzzles photo collages which members of the communities in
as well as give them will then create community as they conversations that
something to longevity with the  want to be part of a matter to them
remember, share target audience brand they love

and talk about
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Social Media Risk Mitigation

« Monitor social media for risky
situations before they spin out of
control.

|dentify digital influencers who are
advocates or detractors so as to
engage them in a positive manner.

Formulate a crisis plan in case a
post sets off a negative social
media windstorm.

Develop a social media guidelines
handbook

* Openly display social media rules
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Facebook Live

Have engaging
conversations with
your followers

Live is the best way to interact with viewers
in real time, Freld their buming questions,
hear what’s on their mind and check out
their Live Reactions to gauge how your

broadcast is gong
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Al Snapchat Snaps, Chat, & Stories

Snap Chat

Tap to take a Snap, It's fun and easy to communicate —
then send it to a friend! however you want!

Meet me at the beach? M
ME

Can't wait

Here’s how to find me
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Stories

Keep up with friends
and live events, every day.

8 Holly Vallenty
i Benjamin Walsh
' Christopher King

Q Ada Stephens
ﬂ_ Candace Hanson
N A




¥l |nstagram Stories Eclipsing SnapChat?

Tc News  Startups  Mobile Gadgets Enmterprise  Sockal  Ewrope Treading &0 Fotebook Yesa Snap

SO0 Instagram Stories hits 200M users, surpassing
Snapchat as it copies its AR stickers

Yy Josh Constine  apcabcomtine

O nEnood ==

"Workalie & 5O mwuch better than the
old woy of trocking job oppiiconds”

e your next
ereadti-facton

KN\ voroi

authentcatio

n token

Juicera CEO

promives "Move last and take things® seems to be Facebook’s new motto. Crunchbase

retunds for

’3’;«"" = Now the parent company’s top Snapchat done Instagram Storkes has hit 200 Instagram -
sanshie

CAREOMmers milion dady active users, surpassing the last count of 1561 million that
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Kenya's Instagram Entrepreneurs
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Social Media Recommendations

* Focus on Facebook, Twitter,
YouTube & Instagram.

* Use social media calendars
that are regularly updated &
KPI-driven for business results

» Use CTAs for community
engagement & conversions

« Use paid digital media to
grow social media
communities
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Content Is The Atomic Particle Of Digital Marketing

On Digital Content

“Content is the atomic particle of all
digital marketing. Everything. There's
no owned media without content.
There's no social media without
content. And there's no paid media
without content. And there's certainly
@ Rebecca Lieb no media-media, as in actual digital
publications, without content.
Pushing back even earlier, when you
search, you're searching for content”

<¥>
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B Great Digital Content Is About Brand Storytelling

| * You want to take the
S brand out of the story.

« Make the reader or your
customer the hero of the
story.

Search Lead « Storytelling. _Crgate |
Engines Soly  content that is interesting

or compelling.
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Y@ Digital Content Creation

Content Brief
Content
Research

Content
Management

. Develop
Content Content Expert
Review Review

Content Content
Upload Revisions

Content Sign-
off
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il Content Marketing Types

Blog Posts & Tutorials & Infographics
Social Media How To (PowerPoint
Updates Guides Decks)

Videos Podcasts
(YouTube (SoundCloud)
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Content Marketing: A Paradigm Shift

03

Creating & curating
great content to
change or enhance
customer behavior

01

Brands owning
and not renting
media by
becoming the
media

Attracting and
retaining
customers
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Royco WhatsForDinner.co.ke

SPICY GRILLED CHICKEN

Spcy or not, Be chickon comes altve with the
favourful restacrant style gravy.

1 ANORR ROAST CHICKEN
= mw

Laarm WMare -

: RECIPE FINDER
JOIN THE 0 bke
COMMUNITY! e CEEED
o COMMUNITY! FACEBOOK! -
& " < n
Flad ws on Facebook
JOIN NOW FACEBOOK o~ “°'ﬁ°":"v' "
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Blue Band GrowGreatKids.co.ke

0 R
TE’“ .ut AROUT  RMAANCID DMLY  MICEES T RODCTE  CONTACT 8 s U2

JON M FOR
A G00D BFEPKFRST

L

WO DADS STORY W § A D SEAC AT 0T THE BREAGAST OtLONT
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Influencers can be a part
of a brand’s social media

Brands need influencers
V who resonate with target
audiences

V Influencers need creative
license with a brand

S Digital Influencers have been shown to support
Dlgltal Inﬂuencers brand objectives with impressive results
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Digital Influencers Matter!

93%

of marketers believe
influencer marketing is
effective in raising brand
awareness

5X ROI

Marketers are
making $6.50
for each $1
spent

735%

of marketers
believe influencer

marketing
generates leads

Augure. State of Influencer Engagement 2015, conducted by Schlesinger Associates. June 18, 2015. Via eMarketer, Inc. Tomoson. Influencer Marketing Study. 2015.

<¥>
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Enter The Age Of Digital Influence

A BRAND IS NO
LONGER WHAT IT
TELLS THE
CONSUMERITIS - IT
IS WHAT CONSUMERS
TELL EACH OTHER

ITIS
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Il #SaltBae Influence!

Ty TR
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F@l Digital Influencer Marketing Goals

OTHERS
TALK ABOUT
YOUR BRAND

THE
GOAL

INCREASING ONLINE
INFLUENCE

YOU TALK ABOUT YOUR
BRAND

< ZERO ONLINE >

INFLUENCE
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Digital Influencer Partnership Model

What Brands What Influencers
Need Need

Bame (D e Bavey " TV
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INFLUENCER
IDENTIFICATION

Finding out who they
are and ranking them
in order of importance
in relation to your
brand marketing
objectives
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808 Digital Influencer Marketing

.
P
>

i

INFLUENCER
MARKETING

Increasing awareness
of your brand within
the digital influencer
community by offering -
incentives for brand E s '
engagement \

11
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IIOAR Digital Influencer Engagement

INFLUENCER
ENGAGEMENT

Work with digital
influencers to increase
market awareness of
your brand amongst
target markets and
consumers

<¥>
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11028 Digital Influencer Advocates

INFLUENCER !" -
ADVOCATES ..H_‘.! e ST
Digital influencers who it &l 2 |
become committed
advocates for your
brand as a result of
the previous
engagement steps
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e8] Gary Vaynerchuck S Dlgltal Influencer Future

@GARYVEE
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108 Biko Zulu Facebook

\ v M= R . — o {2l 1
\ > <z kel -
\\r 4 = =% - February 27 - €

These British brogues cost 55K. Actually they cost 55,800 bob. As in, if
you had 56K in your account they'd leave 200 bob there for you to have a
smoothie with. Do you know how you can tell you aren't the target market
for these shoes? When you pronounce them as "Baker." The sales lady at
Store 66 at Valley Arcade instantly knew that | wasn't going to buy them
given that | couldn't even pronounce them. "It's 'Baka'" she corrected me
politely.

Fine, Baka.

When a man casually buys a shoe for 55K, what are his fears in life? What
makes him blink? When he says it's a tough month does he mean his
disposable income is a meter? When he wears these shoes does he have
the proverbial world at his feet? "Who is this man who buys shoes for
55K?" | asked the attendant.

She said most men who buy these shoes don't look like they can afford
them based on their dressing, but there is a confidence in their gait that
despises money. And they don't speak loudly or show hubris. Their
arrogance is in their body language not on their tongues. They swipe.

= They have simple phones. Some wear checked coats. Most hardly tip.
& Like @ Comment # Share el
Q% % Kiruu Mbugguss, Martin Muli and 3.7K others Top Comments ~

1,385 shares

Digital Marketing Trends In Kenya | Moses Kemibaro



Xtlandela Twitter

° Home & reercarona p Maciiges s

Thee Trend Setter ™ &

YouTuber | e Korange UVE LUESUSE)|
VWINNEIE « AFTRCAS MOST
INFLUENTIAL TWITTER & FACEBOON
PERSONALITY & BEST BLOGGER || I8
2542810500

¥ Nawots, Kerye

174K 559K

Twoets
u. - —
Thee Trend Setter ™ & Gt - 9 5
SOar W Ot will ahwirys De On

- Tussciay - 10pm
Tharscary - 10pm
- Saturday - 10pm
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DJ Joe Mtalme Instagram

djoemfalme  rotowing -~
31,534 posts 294k followers 1,856 folowing

DJ Joe Mfalme Kenya's most sought alter award winning professional DJ » DJ
at Capital FM Kenya » DJ at Trace Mziki » #JoeMiaimelive connecting people

through music. www. deejayjoemfalme.com
@

}®),
Soe'/Wlkalme
 LIvEPARTY |

PN M A D B )

e =0

TAKEOVER THURSDAY
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0¥ Digital Influencer Jaymo Ule Msee

You m yule mave e 40

I8 your wife or girlfriend giving you pressure? Try this ot your own risk

o Trmdong Newwoor
=
- .

Patbabed on 12 Vigy 2074
% your wite or griinend g you powases” Try g 8t your Own ek
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[0l Jaymo Ule Msee YouTube Channel

Q!

’
-t

SR W COM 1l Daied NAA oM 1ol Neded w AP a g (TR e res et | PO ah e T i o Y P XU DY O Sy I8 ps wie (r prlrend grvy
wih Seat friends e Dot fomale 1mend TWOWE O & adddng Drotesne STUQPeE 20 Sy Ccondara o YeCed WY Blvoeds 20 Tamen you preasure’ Try the af your
» " > » . . y

-
r
L— .“
Man bumiad By 7 momen S Padvoom by Kamdy F8non Jayma bonted o0 » date with LV SUTA N LIage JOPTo’s nvw "W catch” NAZ 3 eyt 33 Mieak g att
chaging on harr ol aadl pratty oftice Secrwtary o Ll pritiend cassen rigpies among . s gl Send tome thaotic
' ’ i
£
-
Orarva 24 Woman wgm Owts Wit 2 pretty Oy ot the Jayma ue Vase n ahock aa lady {',‘,aun'-; Nomwerrs 2 Raacw of 1he yer 20 Jayre What co e realy ware™ ok
sgreorre~! wih NWpange wa kDarvda Yor chapo madondo o up Yor o date with mary Landord locka - Jaymo U M refaeem Lo obige o Wazess b, DOODE, NP, wapws ot

4 vw Y . . 4
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Jaymo Ule Msee Facebook Posts

m Jaymo Ule Msee
April 8 at 9:52am - €

My girlfriend has just left for a weekend road trip with her friends...Juu ya
hii baridi | have decided to set up a "parallel tallying centre “ for the
weekend!

Like Comment Share E v
0s50 3k Top Comments ~
24 shares

Digital Marketing Trends In Kenya | Moses Kemibaro

m Jaymo Ule Msee

How to negotiate for "Wife's Dowry' Nairobi style!

Like Comment Share E v
O=0 705 Top Comments *
258 shares




IRI8} Njugush YouTube

3 YouTube njugush

4,
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IRRR Digital Influencer Sharon Mundia
@ ‘lwstagmm ) @ r\;) o

this IS €SS Folowng  ~

1,949 posts 230k followers 145 following

Sharon Mundia ¥ Ultimate lover of ife ¥Shop my collection @Vivoactivewaar!
¥ YouTube: youtube com/thisisessvideos * Biz: thisisess12@gmail.com
youtu.be/vjrkwFrNsGk
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Thislskss Mauritius Promotional Video

e
-

}’“ ;.:'j : .
- 2t -
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Ia] \Vebfluential Digital Influencer Platform /1

J ‘I' ; _’:~ Pl \«:\:.‘_ -.’ ,\:.8' -A'; .,-n.
T T P ———

I'm an influencer I'm a marketer

WetAuectg grets you the 1CInOOgy you Need 10 D yory need infuencers 10 1un § Husncer markelrg '
YOUF Infuence nto 8 Dusiness aon?




INEy \Vebftluential Digital Influencer Platform /2

Cross & platform Interactive
specific
Reach / Track individual
engagement plus influencer
bought, owned & performance
earned media
tracking
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Webfluential Digital Influencer Platform /3

Build a camp@ign Proposal




IMle] \Webfluential Digital Influencer Platform /4

Search for influencers Search resulls
Specify your target macket
Influencers discovered: Combined reach
259 7,796,632

To narow your seatch, filler by keyword or Twitter handie

s v (D

indluencer Reach Favoursne Actions
Xtian Delo 1,402,600 B Bt
Average budget per influencer. ] D fl@a *EEeD )
| # DN |
o
- I r |
| | Megium , Large ‘ , . VictorMochere  £1.211600

LASRW. )
<

>
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IBNA \Vebfluential Digital Influencer Platform /5

This Is Ess +330,500 : — Ramah Nyang 137,900 . o
Add to list Add to list
@ ivhh 8% ® S
Alex The Blogger 242,400 'Add 1o list _ DJBIRB G +131,700 Add to list
& el P
Eve Dsouza +231,700 " AceWorld 127,500
! Add to list ’ Add to list
@ oo e bak @ S
Idris Abdi +213,300 " ACEWORLD 126,300
’ Add to list " Add to list
@ 4. O:
View profile View profile
Solo Gee +195,600 : ulizalinks 114,000
2. Add to lis v Add to list
@ . o s
View profile View profile
rashousmane 177,100 Sheila Ndinda 91,500
¢ Add to list 4 Add to list
o R g @ i Th
View profile View profile
lamBett +143,700 T About Me 481,700 ?
g Add 1o list !, Add to list
@ fv@ea L & & & &% @ VY f© 1 2 8 8 & ¢
View profile
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Digital Influencers Critical Success Factors

© &0

ONE THREE FOUR
Choose Put storytelllng Grant the Get a great value
influencers who  at the heart of it influencer by partnering
W\I,l\l,i:ﬁsygj:e asthisiswhat  creative license wﬂhxggerts
consumers captures the whlph requires commercially
through strategic ~ Consumer heart  trusting that they engage with
data analysis and mind know what they influencers
are doing regularly

<¥>

Digital Marketing Trends In Kenya | Moses Kemibaro



V Define a target group for
products and services

V Develop a holistic digital
media plan & budget

« Buy digital media and
measure campaign results

S - Is planning and buying targeted digital media to
Dlgltal AdVthlSlng engage with current & prospective customers
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Digital Advertising

 Digital advertising entails
promotions that use digital
channels such as the web and
mobile for marketing
messages to attract customers.

« Examples of digital advertising
iInclude contextual ads on
search engine results pages,
banner ads, blogs, rich media
ads, social media advertising,
etc on Google, Facebook,
Instagram, etc.
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IZAR Media Consumption & Spend Are Misaligned

22% Online Unta

. o H
ped Audience - 4% Online
Gap between ad spend and_.----"~
media consumption=""""
""""" 39%
Radio
B s
Radio T o
@ ..----""Over-Indexed 44% TV
Audience
23% TV Media Spend is Over-Weighted
NEWS towards TV & Print

o D
~ 3% Print 13% Print

Consumers spend 22% of their time online while advertisers invest only 8% of their budget online

Source: eMarketer, Ipsos media spend 2016, Ipsos survey on media consumption habits
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Digital Advertising Process

Brietfing  Planning Activation

Client Brief Client feedback Media buys
Plan media
placement Digital Ads
Objectives Agreed developed and
Recommend Digital Trafficked
Media Strategy
: Reporting and
Accepts Briet Audience Research

Digital Marketing Trends In Kenya | Moses Kemibaro
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Digital Advertising Conversion Funnel

The top of the funnel is about
Awareness pulling consumers to your
brand (via social, web, etc)

Engagement The middle of the funnel is all about
consumers engaging with your
marketing messages

The middle of the funnel is also where you
convert prospects to customers who
actually use your offerings

Once you have on-boarded customers you
then need to retain them so that they stay
loyal and eventually become your brand
advocates
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Digital Advertising Data & Targetting

- Through advanced data,
behavioral tracking, targeting
capabilities of digital ad
platforms, marketing automation
tools, and social media.

« We can target based on
location, behavior, content
viewed, industry,
segment/persona, browser,
device, and more.
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I248) Digital Campaign Targeting Capabilities

Date & Time Geo-Targeting Operator Mobile Apps/Content, Device
63 FE | satancim Sports
, C. Ik - AA A «  Entertainment - -
N . C Games INfinix
- Al Déy . Nigeria Q alrtEl «  Shopping TECNO
Morning « News
. Night « Kenya
g France - Classifieds Model
© Gam-Tiam United States »  Social * Tecno
orange « Infinix
City -Targeting é = . Phone 7
*  Nairobi « Galaxy 7
« Lagos Symbieg
20
it g
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BUY LAND AND
EXPERIENCE
URBAN SERENITY

(Camoves wwemens )

Keringet,
Peroni,
Castle,

Redd's &

Miller Brands
in Kenryo

;_“_-_r-;u
CROWN

Croen Deverages

P .«
l;xmc.:.’%"‘f‘
L ARAEr A FRYCAN

[ O—— .
TARYE OF Pl WILO6 8 vl 32

.
et

Peroni Kenya

Peroni Nastro Azzuro.

Italian Style Beer now
in Kenya. Buy a case
for only Kes. 3,000!

You like Peroni Kenya.

Digital Marketing Trends In Kenya | Moses Kemibaro

mate

Italian Style

FECT TIME

For Only O SEE THE

WILDEBEEST
MIGRATION

CAPEREMNCE THE CREAT MO RATION

[Click Here]




P¥d Digital Ad Types / Social Ads

« Advertising works best when
a brand can be everywhere
its prospects and customers

are.

Facebook adverts | . - Consumers spend time on
Advertising on Facebook makes it eg*;tp find the right . .
people, capture theirattentioﬁ”énqget results. ' SOC|a| med|a, aﬂd by
advertising on these

channels in an engaging
and relevant way, we can
continue to nurture them.

<¥>
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Facebook Ads

M.nﬁ*go'vb.eb.dh Pages  ASverts  Soccess Stones  Learm How  News Q

youn busin

‘ N@t ﬂ‘le&%ople who’ll love
]

G
S - -

Facebook helps you reach your business goals

Ex aflfl ﬂ e e

00
Drive Online Increase Local Promaote Your Raise Brand
Sales Sales APp Awareness
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Instagram Ads
Instagram. ~ Business

tarted Inspiration Acdvertising Business blog Brand resources Pannors

AdvertiSIng on Instagram

-

With a community of more than SO00M,
Instagram is one of the world's largest mobile
ads platforms.

Businesses can share their stories with a highly
engaged audience in a creative, high-quality
environment and drive action with their ads.

Instagram ads are now avallable giobally for all

businesses — big and small,
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-acebook & Instagram Ad Placements
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AR Digital Ad Types / Display Ads

THIE CI'TIZIN  news  macaon

E) HOY TOPICS  Seccnd minarl sand report

Undoing Mkapa

NEWS
IPM diacts RCs b
gondiscate undeveiopad fany

Digital Marketing Trends In Kenya | Moses Kemibaro

Display ads are visual
advertisements that can
be placed on a variety
of online media. Display
ads come in a wide
array of formats such as
text, images, video, and
more



124 Digital Ad Types / Pay-Per-Click (PPC) Search Ads

» Pay-per-click (PPC)
search ads, a brand’s ad

. o s placed as a

Ao 722000 s €165 s000n) ‘sponsored result” on the

Buy & Sell Real Estate Properties in Arusha - Kupatana.com top or side of search

(a2} www kupatana.com/Houses-for-sale ¥
More than 6 000 Houses for sale. Tanzania's #1 classified site

e e T M e o R A engine results, and pays
for each received click.

» Brands can tailor PPC
%o';‘)erty‘in Amsha'-jumia.co.tz adS to appear When
FmdPr:pu:in!orRl;m&Sole!nghqualllyus!»ngs&TopAgems. SpeC|f|C SearCh terms are

Home search made easy - Trusted sellers & brokers - Top quality listings only
Types: Houses, Apartments, Villas, Studios, Office Spaces, Land

Houses - Apartments - Plots of Land - Offices - List your Property entered y Creating high |y

targeted ads. s

=l
Jo

GO()gle houses for sale arusha

House For Sale In Arusha - Trusted Sellers & Agents.

(ad) www.zoomtanzania.com/houses-for-sale ¥

Find your new home whatever your needs and budget

Reliable sellers - New listings everyday - Post free ads - Moderated listings

Office Space to Let - Houses for Rent - Buy or Rent Real Estate - Beddings for Sale



€Y Google Ads

Google Ads

Find new customers now, Create online revenue
with Google AdWords today, with Google AdSense
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Youlube Ads

Start advertising
on YouTube

Video ads show what you have to
offer. Watch it work for your business

GET STARTED

See how other businesses are using video advertising.

GET INSPIRED
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Digital Ad Remarketing?

» Retargeting or remarketing, is a
form of digital advertising that
helps digital advertisers keep
their brands in front of bounced
traffic after they leave a website
or campaign landing page
Only 2% of web traffic
conversions happen on the first
visit. Retargeting helps digital
advertisers reach the 98% of
users who don’t convert

right away. ” L
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Google Cardboard Virtual Reality (VR)

o
GOOGLE CARDBOARD
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€] Blaze Kenya YouTube VR Videos

The making of Robert the Muay Thai trainer’s story in 360 Video #FindYourPurpose
#BlazeKenya

E Blaze Kenya
s Subscribed 1,548 10,671 views
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IE0 Pokémon Go Augmented Reallty (AR) Gamlng

Catch Polémon in the Real World with Pokdemon GO/

Digital Marketing Trends In Kenya | Moses Kemibaro



IE2R Pokémon Go August 2016

eene T

_‘ g USSP 200M+ revenues
=+ US$ 10M per day

» 30 minutes average
daily usage

* 120+ million downloads
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Digital Marketing In Kenya: What Matters Most?

~ « Social media is where Kenyans
0 c— -~ live, online, all the time

« Mobile Is Everything: money,
social, internet, everything!

. * Digital Content drives
conversions & conversations

~ « Video and visual content: What
we are consuming the most

» User experience (UX): Great
visual design with ease of use
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| SKATETO
uasa THE PUCK
G 10 BE,
NOT HERE IT
HAS BEEN.

Wayne Gretzky




Thank You!

Lets Talk Some More...
+254 722 711907

moseskemibaro
@moseskemibaro

moses@moseskemibaro.com
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